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TODAY'S SESSION

« Who we are

* What does ‘advanced landing pages' mean!?
» Case study: Moog

» Case study: SurePayroll

» Putting advanced landing pages to work for you
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T'S INEVITA







YOU ARE EITHER JUMPING SHIP..






EVERY CLICK HAS TO LAND SOMEWRHERE

ANY OLD LANDING PAGES
* Ad hoc—ust pick a page’

* Haphazard or afterthought
 Unclear objective

* No testing

» Little to no analysis




EVERY CLICK HAS TO LAND SOMEWRHERE

ADVANCED LANDING PAGES

* Part of plan

» Specific goals & objectives
* Methodical (what/why)

* lested & optimized

- Managed




ADVANCED LANDING PAGES
LEAD TO BETTER RESULTS
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120% conversion lift over 24 months
Presented by ion & Wellpoint at Digital Marketing Mixer, October 2009




Advanced landing pages Ieac! to

v 2-10x Conversion rate increase
vy Lower cost per acquisition

v/ Reduction in costs

vy Faster speed to market

v Actionable, meaningful data

v Competitive differentiator




MOOG

Michael Burgess
Web Marketing at Moog
mMburgess@moog.com
WWW.MOOZ.COM




MOOG FACTS

* Moog s a designer, manufacturer, and integrator of
precision control components and systems
worldwide.

* Founded in 1951
» Employees Worldwide: 8,844
« 7009 Revenue: $ 1,849 million

* Traded NYSE: MOGA and MOGB




YOU KNOW MOOG

» Alircraft flight controls

* Wind Turbine pitch control and remote maintenance
* Flight Simulators and Automotive Testing

* Wimbledon's Centre Court Roof

» Space: From Apollo to the Space Shuttle

* James Bond - Sinking Venetian building at the end of
Casino Royale




WHAT MOOG IS NOT

..although the two founders were cousins.




WHAT | DO

* Manage online marketing, primarily for our Industrial markets
around the world

* Areas of focus: emall marketing, PPC, analytics, and LANDING
PAGES!




CHALLENGES

* Long, technical sales process
» Solution/product configuration can differ across regions
- Global vs Regional considerations

 Conservative company and customer base




WHY LANDING PAGES!?

» Critical piece in generating leads

* Allows us to create focused, regional experiences
that are not possible on our corporate site

» Allows us to test things like copy, visuals, and form
lengths that we can often incorporate into our
broader marketing pieces




TYPICAL LAN

* White paper download
- Event registration

* Product/Solution microsite
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Wenn der Wind weht -
Pitchsysteme im Einsatz

Finden Sie heraus, we Mcheystome anen wesertichen Befrag num
SChutz und zur optimalen Ausastung ener Windererngeaniage leisten.

Erfahren Sie metr Uber Se Vorzuge von slekirincten und Pydracincten
Systemen.
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What makes Moog unique?
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SOLUZIONI DEDICATE ALLA GENERAZIONE DI POTENZA?

Scopritele insieme a Moog il 19 maggio nella sede di Malnate.
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& Contact Us

Electric Linear Actuation for Maximum Machine Performance

B wle A

Our actuators offer the best Jump start electric actuation: Find out why our
value for your noeds, Complete Pre-engineered advanced ball scrow
Solution, design is better

> Lears Nors » Leam More ' » Loarn More




ELECTRIC ACTUATOR CAMPAIGN




OBJECTIV

Generate leads for North American sales for for our
inear servo actuation packages by targeting design
engineers.




OUR SOLUTION

* Provide a checklist and customer success story in PDF format
In exchange for contact information

 Generates leads and provides awareness of our expertise in
the field




MEDIA SELECTION

* Roadblock ad on trade website
* Jext ad In trade e-newsletters

* Not trying to attempt to sell the product; rather trying to sell
the case study (click)




Roadblock Ad E-newsletter Ad

» MordCaly S0ald astembbag protect aganst owrrangs shocks op 10 10000 ¢
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» “Logical” next step from advertisement

* Easy form

» Straightforward copy

* Similar visual style to advertisement

-NC
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AICK 1Ne pUuttol Q0 UOWNnioaag

+ Download the Checklist

Want more information about MaxForce?

% Download the MaxForce Brochure e
@ Visit Moog Industrial Website ‘ :

WHAT MOVES YOUR WORLD MOOG
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TEST RESULTS

No statistically significant difference in the forms.
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% Download the Checklist

Want more information about MaxForoe?

+ Have Someone Call Me e e e

% Download the MaxForce Brochure > . -

+ Visit Moog Industrial Website IR s oo o
O
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TEST R

-SULTS

3% Increase In the conversion rate.
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-SULTS

Roadblock Enewsletters
Click-through-Rate 14%, 1%
Conversion Rate Start Start
6% 45%
End End
9% 50%




SUREPAYROLL

Scott Brandt
Vice President, Marketing
www.surepayroll.com




SUREPAYROLL

SurePayroll is the online alternative to ADP and Paychex. We launched
our SaaS model in 1999, and today we service tens of thousands of

small businesses across the country.

Awards include:
» PC Magazine Editor's Choice Award
* Inc. 500 Fastest growing company
» 2009 Stevie Winner - eCommerce Best Customer Service

* |0| Best Companies to Work For
INDUSTRY: Payroll

EMPLOYEES: |50
GEOGRAPHY: National
# USERS: 30,000+




CUSTOMER ACQUISITION CHANNELS

|. Direct to customer
2. Accountants / Bookkeepers
3. Private label / Banks




USE OF LANDING PAGES

* Landing pages support all channels, allowing us to effectively segment our
marketing while simultaneously testing and measuring creative, messaging,
promotions and the medium itself.

* Mediums that benefit most from landing pages:

e Search Engine Marketing (PPC)
e Email campaigns

e Sponsorships

e Banner ads

 iPhone Mobile Application

» Promotions / Rules / Terms
 Partnerships

* [hird party landing page vendor was selected to give marketing autonomy over
technology, as well as speed to market.




LANDING PAGES STRATEGY

"Beat the champ”

Innovate versus lterate

* Test radically different concepts

* The champ gets the traffic

* We then move into detailed / multivariate testing

[terative testing includes:

» Headlines, buttons, colors, offers, copy, etc.

Understand your target market — providing relevant information is key
* What is the “cheese™

Everything gets measured

You must have transparency through the sale, not just lead conversion:

e [ PI: 100 leads, 3 customers
e [ P2:50 leads, / customers




AN

DING PAGE

DEVE

OPMENT

* | earn from the best — investigate lead generating
iIndustries that do 1t well

* | everage company assets — video, content, promotions,

oraphics

* Research best practices — case studies, blogs, expert

analyses

e [est, test, test

* Measure, mMmeasure, measure

* One size does NOIT fit all — be prepared to modify
landing pages for individual segments




2005 LANDING PAGE

Goal: Educate / Convert
* Jext heavy

Minimum graphics
Testimonial

Credibility bar

Free Quote

Result: Increased lead volume
100% versus no landing page

Take-away: Use of landing pages
out performs sending user to site

We Are Always Nere To Nelp!

SUREPAYROLL nsrienss |4

[P

A Secure, Comprehensive Online Payroll Solution for Small Business

Complete Payroll in 3 Simple Steps: 1ill out this form for your FRET price quote:

* Requred

Numter of Employees: * |

Pad Address: *

[
Compary Neme! |
|

First hama: *

Last Nawe: * |

Phone Number: | 4 -

t FREE Quote >>

e vour personal

Read owr Provacy B

Enter, Preview, Approve You're Done!

SurePayroll’s full- service online solution indudes these free features:

v

Online Payroll Processang
Frocess payrel o any me in

mentes, Oor onfne o
preverts workday mierrupbions by
sfonng you to process payrof from
anywhere

SureChoice™ Accountast Access

Chmnate e paperwork shuffie,

Grve your accourtart the absity to

witw your payrol reports securely

with our free SureChowe™ Access
program,

ClchFREE™ Tax e & Pay

on't be focled by payroll provnders
St loave tax hasales 10 you, With
SerePayroll, we calculate, deduct
and fle your taxes for you

A sl Busness owner should NEVER
ffang and dealng with the (RS can al te 2
Surefayrol’s customer service has been exceldent. In
wih any pgavernmert agency nivalved wth fikng the o
saved us an intredidle amourt of trme, Mmeney and heafoches.”

Securty B
v’ Free Direct Deposit v' Uslimsted Customer Service
thmnete inga to the Sank. Pay your Get unhrrrted, dedicated service
empioyeas via drect depoat or from cur tve, U.5.-based payrol
exparts. if you encounter & payrod
your preter. maue, you went have 1o go £ slone
v’ Secure Personal Information v Fewer Interreptions
Securtty 13 cur top concarn., WS 100% onlne procesmng frees you
SurePayrol, your payroll deta a from workdey nterruptions. Yoo
protected from mtruders and your won't have 10 stop what you're dong
niormaton s kept safe = the event to fax or phone n payrod
of an urforeseccable dnaster
v’ tmployee Self Service v Flexible, Robust Reports
Weth SurePayrell, your employees Access your payrol reports onlne
view and pont b f pay Mobs onie and export them into & varety of
8o bother with formats. With Surefayroll, you can
y SRNBUtng pay Wb use your nformaton however you
chooae.

ate ther own payroll! The tax calcuiabons, the
d ff busness owners o weh SurePayrol

os, we have not had afy maues

ect payrel =formatien Ths has




NEW CONC

Goal: Simple / Convert
o Text light

Minimum graphics
Removed Testimonial
Removed Credibility bar
Sleek looking

Free Quote

Remove Phone #

Result: Decreased lead volume
/0% versus original landing page

Take-away: User is looking for
information, facts, assurance.

Pt

SMALL BUSINESS PAYROLI
RUN FROM ANYWHERE

| 11
U
—

SUREPAYROLL _

The Ondine Alternative ™

Free Payroll Quote




NEW CONCEPT 2

Goal: Options / Convert
Text light

e Strategic graphics
* Removed Testimonial
e Removed Credibility bar

Give user options

Result: Decreased lead volume 40%
versus original landing page

Take-away: User is looking for
direction. If they don’t understand
service, they won't know where to click
or how to act.

mpm We Are M':n.:(:‘n' 7: 'l’::; 9
The Onlme Albemctive ™ 1.877.954.7873 %

Save time, save money - Learn why Small Businesses love our Full Service
Payroll

PC Magazme and Our Qustomers o; e hat S ol 15 the best payroll service for smal busnesses. Our onine Payrol grocessng 1S Smple
and convesient, and we deduct, fie and pay you s 50 e foo n Ore Mportant tasks
691 a Free, (uswm Plke Quote Sa;n up n wf o¢ Full S«vxe Onine Per;loll
\ it My W YOUr own per l(r‘l-:ld urrple , you'i lears wb
;v--e od poursel how ; 'h s"lr cne ue1;
affordal t- Service Payrof can l-c ™ .'..n ol elminates your
payredl worm t(

SUREIAYROIL
P Benefits Include
T o T e T ey T e —

Ol -_-I'r
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Fomsans W1 bt - .
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N

Goal: Direction / Convert

. Text light

 Strategic, larger graphics
e No Testimonial
* (Give user direction

Result: Increased lead volume

Multi-step landing page i

W CONC

SURE '\ 1O I/

The Online Alrernative™

2T 3

(877) 9547873 E e’ ok fed

ALL N
SPECIAL OFFENS MAY ADPLY

Run your payroll in 2 minutes or less — Satisfaction guaranteed

When yOu Heed them

PC Maganne and our Cusiomens agree that SumePayrold 1S the Des! payTol Senvice 1or SMall Dusnesses
convenent. and we Gaouct, Day and e your LaXes S0 You Can 100LS ON MOre Mponant tasks Pis

ARSWRl THese SIMPIO QUESDONS SO We Y PO SONIIe YOUr eXPernence, and

Provdie you with a custom sper aisal,

(Your data will NEVER De shared )

‘8 of Employees

Schedue

How ae you |Never run a payvoll
cuvently mming | Accourtart / Bookkeeper
Davrol?

Pay ADP
Paychex
Queckbooks

60% versus original landing page

Take-away: User is looking for
direction, simplicity, and enough

Your custom 1
price quote is i step away

information to make them want to
learn more. Product images add to

validation / crediblility.

4y | Seeri-Mosth, w]

Payproll Servce
PEOLeasing Company
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TOITID DAY 7.

Ve vy Qbwveiovw

T~

‘wpredl Eniey

toapans

st T

O Bt i, P —— .
- - -

s . . s e

-

~ S —— A— S ———

- B s e s St e ———

e as —

s ——t.

e — e
- 5 P s cacimn. R e Y -—

(-2

- — —— A— ————— T —
- Sows  Smes  Smes  Smws  Seetmye ——
S ——r—
- . Pas - s b e e
(-2

Cur onine Dayroll processing & simple and
our frendcly Payroll Expens ane avalabie 10 help




NEW CONC

Goal: Education / Convert

°T 4

e Text light

e Use of video Us. You?

* Give user the facts

e Multi-step landing page, e —
segmenting market ey e

SUREPAYROLL

Result: |n testing >

Click to View Demo

Y pothesis: Use of video will -
help educate customer, qualifying ————
potermal customers and
disqualifying users looking for a

different type of service.




IPHON

Goal: Convert

LANDING PAG

* Only payroll company with free
IPhone App

e Paid service required
e Allow users to learn more
e Jouch to call

Fill out the Information below
1o talk to a payrodl expert and

Result: Measurable lead volume $Tart running your payroll in 2

minutes or less

Satisfaction guaranteed

PC Magazne ang our customers

Take=-Away: [For users that want to Brpadigobacbatbs sy ol ok gabi
' OF SM3k DUSINesses U 0 100 empioyees

download the app, its free. To run o D i 16 80K Vet ADRS & Pirhad

service, you need to sign up using a PC/ Cak 1-877-976-3788 for 3 price Qute

Mac. This landing page allows users to
uickly call, or submit their info to get
the process started.

We test this landing page as well.




SUMMARY

e Use of landing pages increases conversions

* Third party landing pages providers supplies autonomy, as well as a
SaaS application, reducing overhead while continually delivering an
improved product.

* They help me stay to date on trends in the industry, as well as offer
experience using different approaches.

* Jo be successful, you can't be afraid to fail. Just make sure you do so In
a controlled environment.

* [nnovate, Test, Measure, lterate

* Landing pages provide valuable insights into user behavior, relevant
content, effective messaging, and web usabillity that can be transferred
to multiple areas of marketing, sales and customer service.




6 WAYS TO PUT ADVANCED LANDING
PAGES TO WORK FOR YOU

Anna lalerico
Executive Vice President, ion Interactive
www.loninteractive.com




ABOUT ION

LiveBall—enterprise landing page software & services
Hundreds of customers, diverse verticals
(like Moog & SurePayroll!)

LiveBall customer conversion rate 3x industry average

ion interactive 561-394-9484 @ion_interactive




2-10X IMPROVEMENT

ion interactive 561-394-9484 @ion_interactive




Make them

-VAIE LAN

DING PAGES

DAt Ofisk

»,
- I E
Ny
g .
-

ne plans.




DHL INCREASED CONVERSIONS 600%
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* 50+ countries centralized with landing page management

« Coordinated, cross-functional effort

* Planning, testing and optimizing central to campaign plan




LANDING PAGES AREN'T IMPORTANT |F..

* YOu aren’t using purpose-specific/campaign-specific landing
pages

* You aren't talking about them with your team & executives

* You aren’t putting just as much planning into your landing page
strategies as you are your traffic & campaign strategies (seo,
ppc, emall, display, social, etc)
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YOU AREN'T ORGANIZ

D .

* Every landing page project is like starting over

- It takes several days, weeks or months to launch a new landing
Dage

* It's not clear who Is responsible for what (strategy, production,
test management, analysis, etc)

* You have more than |0 landing pages at any one time, but no
landing page management Iin place
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Expectations, messages & offers
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® Aspect

PROMISE

Take
control

with a

Unified IP™
contact

center.

Read the
White Paper
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YOU AREN'T MATCHED IF..

* You ‘pick an existing page’ to send campaign traffic to
* Your landing page ratio is 100:|
* You aren't hand selecting which ads go to which landing pages

* You are using ‘generalist’ pages rather than ‘specific’ pages




THINK BEYOND THE PAGE

A landing page Is a box.
A landing experience Is a
conversion waiting to happen.




The ALadders*

Looking for job search? Join Now and Start Your Next $100K+ Career.

Looking for your next $100k+ job?
Theladders.com is right for you,

At Theladders.com, you get more $100k+
job leads and more recruiters and hiring
managers than anywhere elsa.

Theladders com Bnngs you real, open $100x»
JIDS 3Crass every industry and secmar. Ow
targetsed stes bt more Pan &0, 000 new jods
TN MY, whh akies us The Mot
camprehentve ksting of the best $1006+ Jods
Ul Deve, Ow Professional Network dlso
2BoOWS You 90 Connect mith over 15000 tog
FOOrUters 10 Nalp you g hat next job faster.

- I you're in the market for 2 $100k4 job, you
wo="t £nd a Soter resource anywhere.

HO HUM

The Most Six-Figure Jobs

It Takes 30 Seconds to Join.
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Need an Email Marketing Solution? Find it in our FREE White Paper:
Create Your Email Marketing Plan
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YOUR LANDING PAGES ARE BORING IF.

* They all look the same (one template for everything)
* They consist of headline, subhead, bullets, form and a photo

* You never experiment with different layouts, imagery, formes,
calls to action, copy, formats, etc

* Your pages Inform rather than pitch

- WARNING—boring pages can lower your conversion rate!




SEGMENT

Find out who they are, so you can be relevant.
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SEGMENTATION
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SEGMENTATION

L-Train: Online Training System. Easy, Fast, Affordable

with on-demand
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YOU AREN'T SEGMENTING IF..

* You are trying to make one page appeal to many different
audiences

* You cram everything but the kitchen sink into a page and
hope for the best










YOU AREN'T TESTING IF...

* YOu are guessing
* You are debating with your team
* You are listening to opinions

* Your conversion rate isn't going up
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