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Digital Marketing Trends

Forrester Research:

*  60% of marketers plan to take money away from traditional marketing
and spend it on interactive ads instead

* 59% of that interactive spend will go towards SEO and PPC

Figure 5 Forecast: US Search Marketing Spend, 2009 To 2014

$32,000
$28,000 SEO
Search 924000
marketing  $20,000
(USSS?sRI?onSD $16,000 Paid search
$12,000
$8,000
$4,000
$0
2009 2010 2011 2012 2013 2014
SEO  $2456  $2,805  $3219  $3714  $4310 95079
Paidsearch  §12,937  $14960 $17,544  $20,586  $23475  $26,508
Total $15,393 $17,765 $20,763 $24,299 $27,786 $31,588

Source: Forrester’s Search Engine Marketing Model, 4/09 (US only)

Source: Forrester Research, Inc.

SEO = Increased Conversions

Most Effective Online Marketing Tactic for Generating|

Conversions According to US* Senior-Level Marketing
Executives, by Budget Size, February-March 2009 (% of|
respondents)

$1 million+ All
(n=49) respondents
(n=112)

438%

46%

n digital publications 14%

Other

Note: *respondents were primarily based in the US
Source: Forbes, "2009 Ad Effectivenass Survey,* June 1, 2009

104357 wenw.eMarketer con

SEOQ is the most
effective Online

Marketing tactic
for conversions

62% of B2B Marketers

to Increase SEM

Budgets in 2010

*eMarketer

Source: Forbes Ad Effectiveness Survey June 2009




What Happens With Poor SEO?"

What we

STRATFORD HALL*

HOLIDAY CARDS = SPOTLIGHT LOGO HOLIDAY CARDS ~ IDENTITY GREETINGS

You can still receive 50% OFF
all holiday cards. s

Your oeder will ship in 2-3 working days. Next-day senvice recommended

50% OFF all holiday cards — OFFER EXTENDED!

BUSINTSS HOLIDAY CARDS | SPOTLIGHT LOGO CARDS

GRONY UL SS
SELATIONSMIPS
oS b

50% OFF all |

IDENTITY GREETING CARDS

CIVING | CALENDARS

Stratford Hall offers you...

free lization
tom
y cards
OFFER EXTENDED!
| start sh

What Happens With Poor SEO? "

What search engines see:

Page Title: Stratford Hall | StratfordHall

Meta Description: No meta description!

Meta Keywords: business holiday cards, business greeting cards,
business birthday cards

Stratford Hall

Sign In | Cart (0)

Chat Now With a Rep Chat Now With a Rep! | Customer Service |
Order Status

* Holiday Cards tratford Hall has no

+ Best-Sellers
+ New

ranking for
+ Recycled/Green
* Spotlight Logo Holiday Cards ”busi ness holiday

+ Best-Sellers

+ New

+ Recycled/Green

* |dentity Greetings
* Thanksgiving

* Calendars

cards”
first 5 pages on Google

Account

* Cart

* My Account

* My Saved Items
* Order Status

Offers

* Free Catalog

* Sign-Up for Special Offers
* Take Our Survey

Customer Service

* Chat Now With a Rep!
* About Us

* Help & FAQ's

* Contact Us

* Sitemap Sitemap

SIGN UP FOR SPECIAL OFFERS!
Privacy & Security Terms & Conditions ©2010
Stratford Hall. All rights reserved.




What Happens With Good SEO?"

What we see

#\CardsDirect Do i

<o Paneren Deuvemes TOTE 0ALY ¢

BIRTHDAY CARDS CHRISTMAS CARDS NEW YEARS CARDS PHOTO CARDS MORE

R @ 10% - 40% OFF ey e
—‘m‘ Sﬁb Order Now & Savel el M

Love at i,
FirstSight

Invites/ Announcements

Assortment Packs

Photo & Custom Cards Greeting Cards

» A

Business Greeting Cards

Christmas Cards

What Happens With Good SEO?"

What we see

ud Pchure Parfec Pt . $5 Shipping

A& $5.00 charge on ground g
Shppng fox Orders stigped 1o

the contiguous US.

Sign Up for our Email Newsletter

over 350 urder
i shureng drphal qualty cn 20t eeioy  spacial wekome cffer




What Happens With Good SEO?"

What search engines see:

Page Title: Business Greeting Cards - Corporate Holiday Christmas Cards

Greeting cards for business including Corporate Holiday cards andxmas
Season's Greetings Christmas cards. Welcome to CardsDirect Greetings!
Looking for Holiday Greeting Cards for Business or Corporate use?
CardsDirect is the Premier resource for Business Greeting Cards
including holiday themes such as Corporate Christmas cards,

Meta Description: Business Christmas cards and Corporate Holiday cards personalized with
custom imprint, company logos, printed photos, and more! Christmas Thank you cards for
customers, clients, and family at discounted 10-40% off most retail prices.

Meta Keywords: greeting cards business christmas cards corporate holiday custom bulk company.

personalized xmas photo thank you seasons

HOME BIRTHDAY CARDS CHRISTMAS CARDS NEW
YEARS CARDS PHOTO a0 3

Thanksgiving cards and bulk discount Greeting cards for all your
business commerce, corporate, and personal needs. The simple fact is
that Holiday Cards and Christmas seasons greetings with your company
name and logo are a great way to put your name in front of your

Assortment Packs
Birth
Business Holiday Card:

usiness from
Ve can

Holiday Cards with
Easter Cards o n o og e of verse or a custom

Hanukkah Cards
Invitations - Birthday

ks and foil stamp
his holiday season.

oo “holiday business cards”  fowe

New Years Cards

s, fast stick

Recycled Cards
Thanksgiving Cards
Valentine Cards

Cards - Quick Stick Env.
(866) 700-5030
(7am-7pm Central )

* Business Greeting Cards
* Anniversary Cards

* Birthday Cards

* Business Appreciation Cards
* Business Referral Cards
* Congratulations Cards

* Post Cards

* Get Well Cards

* Spanish Cards

* See All

show your
commitment to your dedicated employees, faithful customers and clients,
friends and family with one of our personalized Christmas cards or full
color CardsDirect Photo cards. More Featured Cards: Business Greeting
Cards Sending custom Business Greeting Cards is an affordable and
excellent way to show your gratitude and acknowledge your customers
with the extra attention they deserve. Our custom Corporate Greeting
cards and Business Christmas cards include Thank you cards, Business
Corporate Birthday cards, and Sympathy cards. Show your customers and
clients your commitment to quality by ordering CardsDirect Business
Greeting cards! Greeting Cards Catalog. 10-40% OFF Order Now and Save
off manufacturer retail prices.

©1999-2010 CardsDirect LLC

home about us contact us customer service site map privacy policy blog
gift directory wedding invitations

If it can be searched

It can be

@toprank - @prweb




Strategy & Core SEO

e Optimized Content Strategy
e Core SEO
e B2B SEO Worst Practices

C-O\rglc 828 SEO tips. Search | AtmcmdSan

5 110 of about 650,000 for B0 SEO tign. 9,19 sacends)

poge content, see Copywriting Tigs for B28 SEO. Bewl 9

@toprank - @prweb

Optimized Content Strategy

/ . / - ‘

o’




Optimized Content Strategy

[ Personas J[ SERPs J

{ Assets J { Editorial J { Mapping J
[Operationalize] [OffPage DAO] [ Promote ] [ Measure ]

Optimized Content Strategy

Keywords

J

[ Personas J [ SERPs J
{ Assets J { Editorial J { Mapping J
[Operationalize] [ Off Page DAO ] [ Promote ] [ Measure ]
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Optimized Content Strategy

[ Assets J [ Editorial J [ Mapping J
[Operaﬁonalize] [Oﬁ‘Page DAO] [ Promote ] [ Measure ]

@toprank - @prweb

Optimized Content Strategy

[ Assets J [ Editorial J [ Mapping J
[Operationalize] [Oﬁ‘Page DAO] [ Promote ] [ Measure ]
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Optimized Content Strategy

[Operaﬁonalize] [ Off Page DAO] [ Promote ] [ Measure ]

@toprank - @prweb

Optimized Content Strategy

Editorial Mapping
[Operaﬁonalize] [Oﬁ‘Page DAO] [ Promote ] [ Measure ]
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Optimized Content Strategy

Editorial Mapping
[Operaﬁonalize] [ Off Page DAO ] [ Promote ] [ Measure ]

@toprank - @prweb

Optimized Content Strategy

[Oﬁ‘Page DAO] [ Promote ] [ Measure ]
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Optimized Content Strategy

m Mapplng
Off Page DAO [ Promote ][ Measure ]

@toprank - @prweb

Optimized Content Strategy
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Optimized Content Strategy
Personas
J

@toprank - @prweb

Core Search Engine Optimization

Definition of SEQ:

A set of methodologies that make it
easier for search engines to find,
index, categorize and rank web
content.
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SEO for New Google

Web Images Videos Maps News Shopong Gmail more v

GO C )gle wind turbines

#§l Evenything
% Shopping
9 News

@ images

¥ Biogs

B Videos

¥ Maps

\Jl Books

W Updates
" Discussions

You Need Sell The Rest Back for Proft

Web History | Search settings | Sign in

ponsored inks

Wind Energy
Learn About Marketing Wind. Solar,

BP/ Wind Power fod Cobe Eneme (¥ Clasn Ense
www. BP.com/energy Web images Videos Mags Mems Shagong God mece v

Wind turbine - W)

Awind turdiee o] Go()glc wad turbmes. Search | Asacont sewe

used directly by mac)
History - Resources
enwicpedia.orgwia| o0 & Shamasiens.. Results 1
Wind Turbines

s e Com aiwers Swmans Arswers $o¢ US Enwegy Renewatie eomy tacheciogy leater
News and

Wind Turbines & Solar
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www alternative-energ

Wind Turbine FOR SALE
SHOPDING [ESURS f] = mosnetiiess com — Rekati & Quet. 5 Blade Low Wind Hoh Pecrmance O grd G e
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;? ™ " .
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10 of about 4,070,000 for wind turbines. (0.20 seconds)
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w37 e e <0
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@toprank - @prweb
Small Wind Energy Systems

Any time Produce your own electncity and
Latest

Past 24 hours Mmmsou

Past week AW Wind P

m mo:m 559 99 newi - Amaznn com . Lni]n Wm nefation
s Wind Power Info & Resources

RO News for wind turbines waw cecsb orgWind
Ao does ot blow urifomiy, s e Ao
un /, S0 power turbines rises 3 -

i) when the wind doesn't blow at all, output drops to zero. ... New 39 9kw Magnet Turbine 160tower
Standard view New York Times - 3 related articles » Free site ml_tym{omplol. pkg
Relatil saarchas: = o ovnawindmil com

Wonder wheel Bulmu:Wuk 208 ulami articles » innesota

Timeline

Standard results Wind Entrgy for Your World

2 Images for wind turbines - Report images

Page images e g-~‘ m.n.

Fewer shopping sites [ X

More shopping sites No more Leaks

Page previews Create a perfect seal against any
Translated search contaminent with Zago's seal screws

[a] Fewer search tools

Not entirely unlike
solar panels

wind farms

wind generators.
v systems

0l

mu costs for installing a commercial-scale wind turbine will vary significantly depending on
the cost of financing, when the turbine purchase agreement ...
www.windustry.org/how-much-do-wind-turbines-cost - Cached

Small Wind Turbine Equipment Providers
The American Wind Energy Association (AWEA) has compiled the following list of U.S.
manufacturers and suppliers of wind turbines for use in residential, ...

TR 0Ty TRt - Cachw - ot

ww sealingscrews com
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Search
Friendly
Site

Link
Building

@toprank - @prweb

Core SEO: Keywords

fim

Keywords
-‘i-i I

' Blue. n

Content
Search Friendly
Links
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B2B Marketing Automation

marketo.com

q New site focused on very
il =— =

- .\ .
Marketo. ————— competitive keyword mix:

¢ #1 “marketing automation”

Powerful and Easy

Software to T > st « )
Markeﬁl:g lnt:rllt‘evenue “ s s #2"b2b marketmg
e e e 1 - e #2 “lead nurturing”
" * Plus 100’s of keywords in
e top 10 rankings
mulb. Nurture and Qualify More High
Why?

e Keyword research

o Backlinks discovery (cumulative view) ¢ Commitment to content

@toprank - @prweb

Core SEO: Keywords

Search Sales Funnel

Keywords show intent: -

¢ Brands

* Specifics




Core SEO: Keywords

Find the keywords your customers use to find
your products/services:

* Brainstorm based on solutions & customer
needs

* Interview or survey customers

e Review current web analytics

e Poll sales & customer service staff
* Review competitor content

Core SEO: Keyword Tools

e Google AdWords Tool, Insights, Trends

* Keyword Discovery

« Wordtracker e S e
e Wordstream

e SEMRush.com
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- @prweb

Core SEO: Keyword Glossary

Keyword Data

1 Website Categor

vword Heading

= § 2 3
S 85|52,
|4 % ] ? |22
Keyword Phrase Popularty “ompetitivenes: ';: : ; L3 :_‘:
@1 58| 2|58
Q £ HY
AR AF
“ 8 & |t
3
* (Category
Primary Demand Phrases
business to business integration Tes] 99,565,000
° Po Ia t 78,000,000 x
™I 28 210,000 x
.. edi services 20 2,840,000 x
Trading Partner Integration 1 2,040,000 x
* Competition
EDI NetSutte 0 48,900 x x
ED1 Oradle 0 1,950,000 x x
edi service provider 0 1,900,000 x x x
° Re evance Hosted €01 o 's66.000 x| x| x
Outsourced EDI 0 1,390,000 x x x
Saas EOI o 469,000 x x x
Trading Partner integration Center 0 1,930,000 x x x x x
EOIL L o 109,000 x x x
LO1 SAP L) $33,000
B2B integration SaaS 0 92,600
B2 irtegration cutsource 0 150,000
B2B irtegration hosted 0 110,000
ED1 trading partner commundty development o 323,000
@toprank - @prweb
. . .
Core SEO: Content Optimization
[ ]
e Keywords
wor
* Content
nien
e Search Friendl|
r rien
e Links
IN

vword Heading

Keyword Heading
The optimized text
includes a mix of
meaningful keywords
as well as key word
variations. Content
should be natural and
also include anchor
textlinks to related
pages.

S e v <o g

Keyword Heading
The optimized text
includes a mix of
meaningful keywords
as well as key word
variations. Content
should be natural and
also include anchor
textlinks to related
pages.
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Core SEO: Content Optimization

Optimize for 1-2 phrases
per page

. Title tags

- Headings

- Paragraph titles

- Keywords in body copy
- Anchor text in links

- Image alt text

<Title Tag should start with keywords>
<Meta Description tag uses keywords
in a sentence>

Keyword in the on page Title

Keyword in Paragraph Title
Body copy contains keywords and keyword
varniations. Keywords are also important

here.

Keywords are also important Image
for links to other pages. Body alt
copy contains keywords and text

keyword varations.

Keywords are also important for links to
other pages.

@toprank - @prweb

Core SEO: Content Optimization Tool

Optimizer Content Analysis
Gtiodn  Ounplowsts  Top W UD bt Pcom

scribeseo.com

HTML Tito
Search Engne Optmazaticn (SEO)
META Description

tp SEO tutonal with tocis and aace. Seacch Engies Optimzation seences, classcom SEO
trmreng, SEO tocls. ste Assassmaets, ae bps. rasking. placemaet and more

Body
B/ U BEEE EZRENT A0 9-0-289

"he chiective of search engine cptimzation (SEO) s to ncrease a Web sil
‘v

orrwe

of Mghar saarch anghve tankieg Ly being more relevent: and Cempatant than the
competition's. Ths SEO process is often viewed as 3 strupgle to rank wel for just 3 few

: stead of 3 stugghe 1 satisy the needs of thove entaring the quary. I you

nd Nnts o irgeove your saarch
a1, batter kayword ranking is the
0ased Web trafhe

o submis

3 D &I =
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Core SEO: Search Friendly

Keywords

Content % il
Search Friendly
Links

@toprank - @prweb

Googlebot Basics:

Googlebot finds links to documents

Makes a copy of the web * Keyword1 - Doc 14334
¢ Keyword2 - Doc 75633

¢ Keyword3 - Doc 18631

Organizes into an index
* Keyword4 - Doc 40035
¢ Keyword5 - Doc 12983
* Keyword6 - Doc 35634

Repeat
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Search Friendly Website

Make it easy for search engines

/—\ o —
Easy to find Easy to

& revisit site crawl links

4 Site
Architecture

@toprank - @prweb

Search Friendly Website

Avoid Crawling Issues

* Unnecessarily complex URLs & session ids
* Multiple URLs to duplicate content

e Temporary redirects

 Site navigation with Ajax, Flash, JavaScript
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Search Friendly Website

micro

MEDIA.,M..M 4

How will moving to
Document Tmaging - #=8ocument hosting. We integrate existing databases
impact my business? with files keptm paper, microfiim, microfiche and aperture cards.
Learn about financial returns microMf et P— : .
achieved through microMEDIA's Document projec = == 2 e
imaging Services micro
slides, ( ;0 8[@ document imaging services
Find out More about ’f““l‘ 9
— Lo biala e acititie
N4 §f Docurment Tmaging O |  Everything Document Imaging Services
Y -Mail us Today N "a ] < ore o DATAMARK net  High-volume Document Scanning Safe, Fast & Easy!
rray
© Showseach oo Document Imaging Software
We havi demero.com  Scan, Retrieve, & Manage. Demo Download Available Here.

1 gt"ocument Imaging importd Document Imaging Services
g underw
-

o CDG-A Boeing Company-Imaging and Digital Document Solutions

Receive Document Imaging

person
Blog Updates imaging| Document Imaging and Document Scanning Services - Onsite or Off
it microMEDIA's Document Imaging and Scanning Services are cost-effective, timely, ac
tiry 4 RANKS #1 | Ciorese e compin s conmron ot
o Contact - A Payable - Fax-to-eMail - Bound Materi
© Document Imaging for Business Our we} ° af‘mgmuwhlm""“’ e s
@ Document Imaging for Medical proc
| ostinant Fexirafor - from any location. We fully administer our sites for backup, software and
- ardware upgrades, security monitoring, etc.
Government hard d ity monitoring, et
S SRS

@toprank - @prweb

Search Friendly Website

Make URLs search & user friendly

Wekcome to Waytek Wire

order.waytekwire.com

! older.way(ekwue Lom,

home cont

s terms of use emad promotons bgn
Quality Electrical Wiring Supplies

COMPANY INFO PRODUCTS MY ACCOUNTS AQ NEWS

product search

0 our E-Catalog
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Search Friendly Website

Avoid: Navigation with Flash, Ajax or JavaScript

& Electrolux

visit our virtual
aundry room

@toprank - @prweb

Search Friendly Website

Fresh, themed content

 Logical site structure: categories, sub-
Catego ri e S Source: webmasterworld.com

#(Seo Value Site Structure (us content cstegories)
1|No value Main Site Root Index Page
Low value

Primary single kw’ i
A== E Sub Topic A
(hallway pages)
Medium value
3 12werdiws|  kwal
(Goorway pages)
High value
4(2-3 word fw pheasss
on high content pages

Sub Topic B Sub Topic C Sub Topic D




Digital Asset Optimization

Including Social Media

o Text CO (\ )gle

» MS Office Docs flickr

* Images o Yo'

* Video
« Blog/RSS LS Technorati
« Media Coverage m delicious

* Social News/Bookmark

Core SEQ: Links

Keywords

Content

Technical
Links
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Industry Association

prsa.org

* Increased competition
* New site platform
* SEO Audit & Linking

e Search referrals increased
450%

e e et | * Links increased 1,000%
Upcoming Events
e 105+ #1 Rankings on Google

@toprank - @prweb

Link Building Tips

= Use keywords in link text
= Yes: red widget No: click here

= Earn links with great content
= Promote on social networks ‘
= Link up with marketing partners **
= Cross link internally B
= Embed links in news releases

= Social bookmark pickups

= Syndicate content via RSS




Profiles

Article Submissions
Unpaid Directories
Paid Directories
Widgets

Conference Sponsorships
Association Sponsorships

Aggregated Content
Research & Surveys
Blog Reviews

Job Listings
Testimonials

Letters to the Editor
Contributed Articles
RSS Feeds

Blogroll
Bookmarking

Social Media Pages
Squidoo Page
Applications

Optimized Press Releases

Build and Host Useful Tools

Awards (badge)

Contest (badge)

Cross link company-owned websites

Write reviews

Promote Content on Social Sites

Blog/RSS Feed Directory Submissions

Ads on Search Friendly Sites

Classified Ads

Post Ebook or Substantial Whitepaper

Exchange links with marketing/business
partners

Post Surveys

Write Guest Posts on Other Blogs

Speak at events, offer PPT with links
embedded

Donate where a link of donors is
published

Transcribe video interviews to text as
separate posts

@toprank - @prweb

Link Building Tactics

Apply for industry awards, web site and
blog awards

Ensure industry groups you're involved
with, link to you

Create a wiki

Create microsites for causes, events,
specific purposes

Affiliate program

Become resource on Q/A websites like
Yahoo Answers

Slideshare and similar content hosting

Monitor 404 stats and ask link sources
to fix broken links

Solicit links directly from sources

Provide ‘link to us’ content on blog and/
or web site

Leverage publicity and media relations
for links

Digital asset submissions: images, audio,
video

@toprank - @prweb

Social Media Link Building

(1 Tube

facebook [P

Linked [}
"
flickr A

Blog

1= Technorati

= *metacafe

t 3 “ilp
g del.icio.us




Social Media Link Building: Blog

¢ Daily Content
* Social Promotion
¢ Diverse Inlinks

e 1,000’s New Links Monthly
without asking

e 30k RSS Subscribers
e 20k Twitter Followers
e 2k Facebook Fans

e #2 “online marketing”
e 110k+ Uniques/mo

U000

O o0

Worst Practices SEO

Using keywords important to you, not customers
Content is not reachable by search bots
New content is not added periodically

Content is not organized logically — according to
themes/categories

Keywords missing in content and text links
Low quantity of relevant sites linking in
Not monitoring KPIs and ongoing refinement
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Challenges & Migration

e Challenges you may run into if you have a
large website

* Duplicate content issues

* Planning a redesign of your existing website
(Migration Plan)

@toprank - @prweb

Case Study: Manufacturer

chiefmfg.com

SSSS |« New CMS & Site Content
R R e SEO Audit, Migration Plan &
. Linking
Right now. = e 110+ #1 Rankings on Google

e Ex: “flat panel mounts”

[RP——

* Inbound link increase 44%

- * Search Engine traffic has
E—laiaah e increased by 81%
Mo Backlinks discovery (cumulative view)




Large Web Site SEO Issues

SEO unfriendly content management systems
Uncoordinated content creation standards
Lack of coordinated keyword focus

Crawling issues due to pagination, lack of link
structure/categorization

Lack of targeted content promotion & link
building

Duplicate Content

Publishing the same content on the corporate
site plus: microsites, blog, PDF, multi-English
language sites, contributed articles.

Offering print friendly version of pages

Geographically different but content
substantially the same
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SEO & Site Re-design

Changing a CMS or Web Design can KILL your
search visibility without a migration plan.

Before

Document Imaging Services™ "

imagingservices.com

Situation:

N ¢ New web design
“move your back room Document Imaging & Scanning Services ——— ETIT) . ..
t our front room" = e * Increase visibility & inquiries

SEO Audit, Migration Plan & Linking

How will moving to Oocument imagng sercen o ——
Document Imaging - gt Outmart bt 7o
impact sy buniness? -

e e e ey e Results:
;;;1:«,;:7;;:* g et bt . ¢ Unique visitors increased 48% in
Gw ent Imaging Bk S S 6 months

e #1 rankings increased 103% in 6
- months
Mateo

Backlinks discovery (cumulative view)

B Weekly inquiries increased 400%




SEO & Site Re-Design

e Consider keeping the same file naming structure
e 301 Redirect all old or changed URLs

* Create Custom 404 error pages

e Look for broken links

* Create a HTML site map

* Create an XML site map

* Maintain consistency with optimized content

e Update inbound links

e Tell your SEO

Search Analytics

KPIs to pay attention to:

* Pages indexed

* Crawling errors & Webmaster Tools Reports
* Rankings relative to your own site over time
* Inbound links: quantity, quality, longevity

* Keyword referrals from search

* Link traffic

* Social media citations & traffic

* Goal pages & conversions




PRWeb B2B SEO Case Study

We'TE hece 10 belp 1.966.640 4297

PRWeb

Increase online Visaty (hrough our news release .
— s Recent Headimes (1) Apet 30, 2090

Aot o P & Markesng ros and Somal Desiness Owners.
fevvet

————
w0
© nTease waBNs 303 YC 0 rour weDsRe Fioak Estate AucHon and Orine Oy AcSon imemet B6080
Gt started NOW for as ke as 530 § E
Lo

|

fi

About Me

Director, Product Management @ Vocus
‘Owns’ PRWeb and Vocus SB edition
Spoken @ SES, SMX, PubCon, Newcomm Forum, etc.

Published in SES Magazine, PRSA Tactics, Visibility Magazine, DMNews,
etc.

Blogs @ newinfluencer.com and bloggingprweb.com
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About PRWeb

* Publishes over 80k news releases

]
€ e o annually on behalf of 30K customers
= x| kopix * Over 300k direct subscribers
a . A * Over 2m unique visits monthly
News r s * PRWeb.com currently hosts over
PRWES R 500k news releases
= . " » Syndication partnerships with
Voo i a leading publishers (i.e. Yahoo!
po s News, Topix)

The SEO Value of PRWeb




PRWeb (2007)

PRWeb

Hane | Abows | PRWeb Direct | PR Fiowms | Contact Us

SEO Strategy (2007):

* Ownership: R&D
* Knowledge: Individualized
* Process: Ad hoc / reactionary

* Measurement: Inconsistent

PRWeb (2007)

PRWeb

Hotee | Abows | PRWeb Direct | PR Fiums | Contact Us | Editors Joumahiots | Seach Aschives | &

Developments:

» Co-branded sites
e ‘Tags’
* Increased content




PRWeb (2007)

Issues:

¢ Duplicate content
* Keyword stuffing
* Slow load time

e Site errors

Solutions:

« Differentiate canonical from syndicate
¢ Eliminated tag pages

* Caching / static rendering

* Operational approach to eliminating site
errors

SEO Strategy

SEO Strategy (2007):

* Ownership: R&D

* Knowledge: Individualized

* Process: Ad hoc / experimental

* Measurement: Ad hoc

SEO Strategy Today:

* Ownership: Collaborative
* Knowledge: Institutionalized
* Process: Operational

* Measurement: Scheduled




Collaborative Ownership

Stakeholders:

* R&D — To implement features in an SEO-
friendly manner.

* Product Management - To design and
introduce features that benefit SEO. Interface

with additional external stakeholders. ¥
» Marketing ‘ f
* Analytics — To monitor and analyze SEO
trends.
* SEO — To understand trends and best
practices.

* Agency — Support internal SEO and PM.

Institutionalized Knowledge

Tactics: Google Webmaster Centr -"“\(B

* Participation in industry events

(i.e. SES, SMX)

* SEO blogs (i.e. Google S
Webmaster, Google Search) o

* Industry experts (i.e. TopRank ©)

* Internal training for support &

sales

* Knowledge repositories (i.e.

central desktop) Ig\:lrlzt;roh;:l;:st




Operational Process

Components:

)
* Prioritization of SEO — l <
. . . P )
* Scheduling of SEO projects into [ | T ;‘
releases ( > - !
* SEO-focused releases - ) . ['77 [

* Process for responding to emergency

b o
situations —_ ,[ <>

Scheduled Measurement

Components:

* Daily / monthly tracking of KPI's
 Quarterly audits

* Blend of internal / external tools (i.e.
Webmaster tools, Analytics) < >
* Process for addressing and responding A2 ’ o BN
to issues
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Your Next Steps

Update your Optimized
Content Strategy

* Leverage Digital Assets
* Leverage All Content
* Promotion is Ongoing

e Develop Channels of
Distribution & Social Links

* Leverage Web & Social
Media Analytics
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Thank You — Q &A
Contact: Jiyan Wei _

The Impact of Multimedia on News Consumers e ot "
1-866-640-6397 et N - e
bloggingprweb.com LT - N
newinfluencer.com 3

The Increasing Presence of Multimedia in the et
Twitter: @prweb Normers i

Contact: Lee Odden B Oine MarketingBlog
lee@toprankmarketing.com
1-877-872-6628
TopRankMarketing.com

TopRankBlog.com
Twitter: @leeodden




Resources: SEO Books

SEO Warrior — John 1. Jerkovic

Art of SEO — Eric Enge, Stephan Spencer, Rand Fishkin, Jessie C. Stricchiola
Search Engine Marketing Inc, 2nd Edition — Mike Moran & Bill Hunt

Search Engine Optimization: An Hour a Day — Jennifer Grappone & Gradiva Couzin
The Truth about Search Engine Optimization — Rebecca Lieb

Search Engine Visibility, 2nd Edition — Shari Thurow

SEO: Search Engine Optimization Bible — Jerri L. Ledford

SEO Made Simple - Michael H. Fleischner

Search Engine Optimization: Your Visual Blueprint for Effective Internet Marketing —
Kristopher B. Jones

Building Findable Websites: Web Standards SEO and Beyond — Aarron Walter

The Findability Formula: Easy, Non-Technical Approach to SEM — Heather F. Lutze
Landing Page Optimization — Tim Ash

Website Optimization: Speed, Search Engine & Conversion Rate Secrets — Andrew

King

Inbound Marketing - Brian Halligan & Dharmesh Shah
Search Engine Optimization Secrets - Danny Dover
Marketing in the Age of Google - Vanessa Fox

Resources: SEO Blogs

Online Marketing Blog
Matt Cutts

SEOmoz

Search Engine Land
Search Engine Watch
Search Engine Roundtable
Search Engine Guide
Marketing Pilgrim
HubSpot

Yoast

Small Business SEM

www.toprankblog.com
www.mattcutts.com/blog/
www.seomoz.org/blog
www.searchengineland.com
www.searchenginewatch.com
www.seroundtable.com
www.searchengineguide.com
www.marketingpilgrim.com
blog.hubspot.com
www.yoast.com
www.smallbusinessem.com




