Stop Dating LinkedIn and Get Engaged Already:
How to Drive Real Results on Linkedin

Speakers:

Mike O'Toole, President, PJA Advertising + Marketing
Matt Magee, VP, Digital Strategy, PJA Advertising + Marketing
Charlie Breckling, Managing Director, Marketing, Executive Education, Harvard Business

IHARVARD |[BUSINESS |SCHOOL
%/ EXECUTIVE EDUCATION

Panel Discussion

* Using LinkedIn strategically to respond to the buyer journey
« Examples of key tools and tactics for:

« Listening to generated market insights
» Reaching targeted audiences

» Generating engagement

* Generating leads and revenue

+ LinkedIn Post-IPO: 5 Reasons it could be worth its valuation
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Business to buyer: Creating brand demand
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Business to buyer: Creating brand demand
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ROI Calculators

Social content & purchase decisions

Compared to vendor content
or editorial content from
independent authorities how
much weight do you give to
social content, from peers, in
making IT investment
decisions?

Editorial
Content
27%

Social
Content
37%

Source: IDG Connect, 2010



Attitudes on vendor participation in online communities

Q: Which of the following statements best reflects your attitude about vendor participation in online communities?
(Note: by "vendor participation," we mean the vendor may monitor or actively engage in conversations.)

Itisimportant, but not essential, that vendors listen to their _ ada%
audience and engage in conversation 2
| am skeptical about vendor engagement in online _ 22.5%
communities i

I would not want to be a part of a community that had . 2.4%
vendor participation 1

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Q: If you were part of an online community, how important would it be for the participating vendors to provide the
following? Please rank on a scale of 1 (least important) to 5 (most important).

ir i in
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the community

et and relevant ot I e N 4.0

regularly

fomamber s, AN N 4 3

troubleshooting

Improvement of productservices based on feedback | 4 1
and input from community members o

Free samples / give-aways [N 25
Exclusive members-only content and events [ 2.4

0.0 10 20 30 40 5.0
Rank

Source: Toolbox.com/PJA IT Social Media Index

Real-World LinkedIn Case Study:
Harvard Business School, Executive Education
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Harvard Business School Executive Education
Linkedin Strategy and Execution

Charlie Breckling, Managing Director, Marketing
June 14, 2011

HBS Executive Education on LinkedIn

Paid media
Highly-targeted — geo, industry, function, age, gender, level, title, etc.
Right audience in the right environment
Outstanding global footprint with targeting — 200+ countries
Limited ad units per page
Low CPM as a result of targeting
Low CPA as a result of targeting
Many group/event/data features available from LinkedIn beyond traditional display

CUSTOMER-CENTRIC ORGANIZATIONS

. 1 JOIN THE FRIENDS OF
iyt i B
4 é'm W _

Faculty cochair
Building & Leading Cuslomer-CentE! Orgarzions

» LEARN MORE

HARVARD BUSINESS SCHOOL EXECUTIVE EDUCATION
RECOMMEND YOUR PROGRAM HARVARD [BusiNeEss |[scHool

EXECUTIVE EDUCATION




HBS Executive Education on LinkedIn

- Initial Group Channel Strategy
Engagement with our customers and target market
Facilitate conversations
Push value-added content and thought leadership
Gather market intelligence/survey
Reinforce awareness for the HBS Exec Ed products
Integrate content for SEO
Provide customer service
Humanize our brand
Sell product

MARVARD [ BUSINESS [ SCHOOL
EXECUTIVE EDUCATION

HBS Executive Education on LinkedIn

- Friends of HBS Executive Education
Available to the public — membership request required — not an open group
Create engagement with the HBS brand
Push free content and thought leadership
“Listen” to the market and ID customer needs
Provide customer service Linked .
Survey/market research Hime Prile Comxs Orogy dta b I Vo e
PrOmOte I’eCOmmendatiOl’]S Eriends varg Business School (HBS) Executive Education
Integrate with our website o g
Advertising exclusivity
Sell product

1did my LSPB from HBS Executive Education in 2005. By joining
the friends we can bring some thoughts to highly experienced
group of.

Most Popudar Discussions

What is the one behavior all managers should exhibit to bulld trust?

MARVARD [ BUSINESS [ SCHOOL
EXECUTIVE EDUCATION




HBS Executive Education on LinkedIn

- HBS Executive Education
Available only to past customers of HBS Executive Education — private group
Leverage shared experience
Facilitate conversation in a “spam free” environment
Push content and thought leadership
Conduct thought-leader discussions
Create brand evangelists Linked .

Gather feedback/survey omeProtie CotactsGrupa oba s I i

Utilize free content rail FH as @ Harvard Business School (HBS) Executive Education

Integrate with our website

Advertising exclusivity ,

Sell repeat business i ——

Encourage referral business

Latest Discussions

. Business Models in Mobile
« out

Most Popudar Descussions
Four Surprising Sources of Leadership POWer sumscssrsteanse o
Altogether. thees are sheven souces of

MARVARD [ BUSINESS [ SCHOOL
EXECUTIVE EDUCATION

HBS Executive Education on LinkedIn

- HBS Executive Education Company Page
Provides ability to showcase products
Allows customers to give product recommendations that are tied to
their profiles
Vehicle for collecting testimonials for other marketing collateral
Promote membership in “Friends of” group

Integrate with website
Linked|[TJ. & B

Home Prafle Contacts Groups Jobs Inbox [ Companies Hews  Mare
Companies > Harvard Business Schoal Executive Education
Overaay, Carsers | Products & Services
H|B|S | Welcome o Harvard Businars School Exacutive Educatlon Harvard Business School Executive
g | Products and Serviess Education has 771 falowers
Fallowing = Share

63 Products & Services
220 Recommendations
18 people In your network

recommend Harvard Business
School Executive Education

Elizabeth l\\us: Pr\esm‘un
b |l Wentor at Marksting Hall of
ey Lagends

HARVARD BUSINESS |[SCHOOL
A /EXECUTIVE ERDUCATION




HBS Executive Education on LinkedIn

- HBS Executive Education Company Page Website Integration

BS Quick Links »  Site Index HBS Home | Contact Us | Map/Directions

HARVARD |BUSINESS [scHoOL

@ Executive Education [ E— o]

Home  Programs: By Topic ~ Comprehensive Leadership  General Management Program

Advanced Management Program General Management Program Program for Leadership
Development

General Management Program = g 3 Apply Online Or Download
Creating Outstanding Business Leaders r- 3 & Apply using our L Application

Online Form % Sponsoring
Statement

I request a Printed Srochure

B o d a PDF Brochure

& gram Information
Dates and Fees Share This
August-November 2011 Session » Recommen(l 32

$58,000
FEATURED VIDEO.

January—May 2012 Session »

—
MARVARD [ BUSINESS [ SCHOOL
EXECUTIVE EDUCATION

HBS Executive Education on LinkedIn

- Group Results To Date

- Launched LinkedIn groups Q3 of 2009

- Non-customer group — 14,000+ members

- Customer group — 12,000+ members

- Company page launched Q4 2010
Group member-reported revenue — Est. $2M+
Group management direct cost — less than $10K
Very high staff cost — LinkedIn can do it for you
Group added-value from LinkedIn tied to ad spend

MARVARD [ BUSINESS [ SCHOOL
EXECUTIVE EDUCATION




More real-world B2B examples

Answers sponsorship

Linked [l o 100 none - Vet leges  Add Commections

Home Profiln Coetacts Geroups Joba Inbox 1] Companies News Meen [ Answers am-«e

Answors Home  Advanced Answers Search My QAA  Ask a Question  Answer Questions

=3 Gisco Small Busness Explore how Cisco gives small business big resurns Loam Moro
Startups and Small Businesses Questions Browss Al -
Open Questions  Glosed Questions Startups and Small Businesses
How to choose a good business name? . Plans
LU iabutyiwat-oinempiveyots * Franchising
I By Fab Arsenasu | 300 i1 Startng Up.
+ Incorperation
2 I'mlooking for a USA-based call center that provides 24/7 call handling for small * Small Gusiness
businesses. With whom have you had the greatest success? « Starting Up
2 anwwars | Asked |7 hours sgo
Mors questions in other Languages.
2 What would be a good name for a Social Media company? « Fragen auf Deutsch
7 angwars | Asked by Anv Brico Chins | 15 hours 890 n Sring Up * Questions in English
+ Praguntas en sapafiel
7 what is the point in Linkedin connections? * Questions en frangais
7 arawers | Askerd by BILL HASTINGS | 18 howrs ago in Small Busiess. « Domande in Rtaliano
+ Perguntas em portuguls

2 | Need a Caching Name for My New iPhone App
13 enawers | Asked by Mogens Thomaen | 1 day ego in Business Plars, Staring Up Subscribe (o new questions -
D Surups and Small Businesses =

more open questions »
Startups and Small Businesses Experts ’u.mmsmw‘w ‘

No_ of Best Answers. Small reses

Expons (i s caegory)

Furgan Nazeeri (3) - se0 all my answors "

Boart Mambar at CompStudy FOI’

e Bast Answers i Starting Up (8). Smal Business (3)

Neil Gordon (20 - see all my answors. 8 Sma”

Member at IBA Boston -

 Best Answers i Sarting Up (5). Small Business (2). Business Pans (1) BUSIneSS

Tom McLain (2) - see all my answrs 5

Corporate Admiristration at AitWatch ,|||.|||,

* Ll Incenporation (1), m

CiIsco

CEO ot Matthew Fomara

o ot At b Coat Bsinsns 1AL

Matthew Ferrara (352) - see all my answers. 4
& Company



Partner messages

Basic Account: Upgrade

Link!dme Home Profile Contacts Groups Jobs Inbox (10) More...

Welcome, Michael Keaveny - Add Connections - Settings

Help - Sign Out

Inbox

Inbox (10)  Sent  Archived

‘ Compose Messag 1Y

r
r

Search Inbox

—

Action Items (5)
Messages

InMails (1)
Introductions
Invitations (8)

- Invitations Blocked
Profiles

Q8A (1)

Jobs
Recommendations

j I e B |

q

Group Messages
Group Invitations
- Group Invitations Blocked

i I B e |

Partner messages

Linked .

=

From

Linkedin Partner
Messages

Beatrice Olivas
Stacey Deering
Chrissy Reilly
Travis Russell

Acammjr
Cammarata

Acammjr
Cammarata

Steven Brown
Steven Brown
Kaitlin Keaveney
Richard Lowden
Brian Kelley
Natalie DiBerto

Subject

Discover Akamai Shopographics® Akamai Connects You
with Your Brand's Target Audiences

Join my network on Linkedin
Digital Media Planning Supervisor
Join my network on Linkedin

Linkedin Group: Advertising Age

Invitation to connect on Linkedin
Invitation to connect on Linkedin

Can you endorse me?

Join my network on Linkedin

Hi there - had fun at Adrian Awards?
Join my network on Linkedin
Join my network on Linkedin

Join my network on Linkedin

(Eataeote)

.4

Status
Pending

Pending
Pending
Pending
Pending

Replaced

Replaced

Pending
Accepted
Replied
Pending
Accepted
Accepted

Akamai ADS Connects You with Your Brand's Target Audiences # Gobacto Home Page

Get connected!

Akamai ADS introduces the newest audience segmentation
strategy Shopographics®

Online ad targeting with Shopographics® is more accurate than
. . or X combene:

Demographics
rmght descbe your audience’s mcome

Geographcs
might describe where they Iive...

Psychographics

might describe what they're interested in...

But only Shopographics® defimtrely descnbe whit
they've shopped for and bought.

Campingn performance prowes that ad targeting based on how
shoppers anonymously spend their money is the most accurate
description of who they are and what they'll consider buying
next—more so than what they read, stream, or network online

Who knows if anyone reading about Tiger Woods this summer
1 really a golfer? Akaman ADS recommends you put your
brand’s money on targeting people who have actually shopped
for golf clubs, bags, and shoes—to score a winning hole-in-one
campangn!

Only Akamai ADS, operator of the world's only online shopping
data cooperatre, can help you reach your brand's target-market
sudiences amongst 100% of US shoppers.

Contact us today o lewsrage Shapographics® for yous brands

Shopographics® LEARN MORE

they've ancoymously
shogge

for and bought

Date -

5/03/2010
5/06/2010
473012010
4/08/2010
3/29/2010

3/29/2010

2/19/2010
2/19/2010
2/03/2010
210212010
1/28/2010
1/25/2010



Asking questions on LinkedIn Answers

Question closed 7 months ago.
*+ Choose a different best answer

+ Completely hide question

* Re-open this question to answers

Lokesh Joshi
Director, Research & Development at
Bitstream India Pvt. Ltd
see all my answers
Best Answers in:
Economics (1)... see more

Christine Hueber

Need Social Media Marketing Results?
| get them ... find out more
@ChristineHueber.com | LinkedIn #4
All Time Top Expert

see all my answers

£ Best Answers in:
Using LinkedIn (180)... see more

Social sign-in

If you're a small business person, what is one thing you
love about a printer that you're not currently getting?

Examples: enhanced 1-800 number; e-chat on website; trade-in program on old
printer; all-inclusive monthly fee that covers paper, laser cartridges, white-glove
printer pickup and delivery, etc; on-call expert support.

posted 8 months ago in Small Business, Starting Up | Closed

Share This ~

Good Answers

Y This was selected as Best Answer

Good Support (e-chat support is great), cheaper cartridge and all in one !! Fax Scan,
phone, printer, copier, USB Drive slot etc.

Messages from Lokesh Joshi (1):

RE: If you're a small business person, what is one thing you love about a printer that
you're not currently getting?

posted 8 months ago | Reply to Lokesh Joshi | Report answer as...

| love about a printer when it functions as | expect and mine currently does.

Messages from Christine Hueber (1):

RE: If you're a small business person, what is one thing you love about a printer that
you're not currently getting?

posted 8 months ago | Reply to Christine Hueber | Report answer as...

Solution: Janrain Engage

ket 3 flichr

O e s [
AOLS - Opads

1. User picks a
network

2. User signs in (if not already) and
then confirms sharing of profile
info

3. Profile data gets put into form;

users fill out rest of form to

complete registration



Lead gen: content syndication in external Groups

Linked m @ Account Type: Basic

Home Profle Contacts Groups Jobs Inbox ] Companies More Groups ~
— @ B2B Lead Roundtable
(B2Blead |
Di i Memb Py Search  More...

Has anyone used jigsaw.com? Was wondering if it was worth time to invest in
looking into it. (I've been using Lead411 and like it - but that one's not free!)

8 months ago

N2
N3

Follow Fern

D Like (2 Comment %7 Follow % Flag More v
® Rune Haugsoen, MBA, Vijay Anand and 8 others like this
(2 124 comments * Jump to most recent comments
Paul Noble - Jigsaw | use daily for leads, i like it because it offers me the contact person,
there direct line and email. Its very easy to use.
8 months ago
Follow Paul
David Hall « OneSource just launched a new product. Thought this may help
dl.aspx
Follow David

25

Lead gen content sharing

Qimelight .

Ways to Make
Your Site
Tablet-Worthy

In thi learn the playing , ond
You can take to cradte a tablet worthy website. nformation includes:

1
2. Three approaches for crecting tablstworthy ste experiences
3. Concreto examples ond idecs to inspire your own campaigns

June 2011

Share this report: (& @ &3

oD6e e




Company page

Linked[THe ot tinkedin acs »

~ Grog Straface  Add Connections.

Home Profile Contacts Groups Jobs Inbox Companies News More Companies ~ | n
Companies > AT&T
Overview  Careers  Products & Services
g Welcome to AT&T Products and Services AT&T has 99,242 followers

AT&T creates new ways of people, i and to Share

Rethink Possible | Make more things more possible - for government, business, individuals and o i
the world. Follow AT&T to leamn how together we can make our world work
better. -

10 Products & Services

AT&T Product and Service Spotiight

Finally.

The amazing iPhone,
now available in white.

& iPhone4

Requires an eligible voice and data plan

AT&T Connect

Powerful conferencing and collaboration tools to help grow your
business. Meet almost anywhere and anytime. Conduct
meetings from your PC, desk phone or smartphone, almost
anywhere, anytime! Meet, Sell, Train, Support just as you would

100 recommendations

=
vd
V.

331 Recommendations

8 people in your network
recommend AT&T

Justin Celko Social Media
Account Manager at Razorfish

Recommends Online Tools to
help you Manage your
Business »

Mark Lipson Account
Executive, Marketing Solutions
at Linkedin

(2nd) Recommends Employee
Savings Program from AT&T »

4 S

Ed Sweet Owner at Edward
Sweet & Associates

Targeted promotions on Products & Services tab

Linked ([, rocoron v
Home Profle Contacts Groups Jobs inbox [} Companies  More
Companies » ATAT

Overvew  Careers  Products & Services

€

Welcome to ATAT Products and Services

ATAT Product and Sarvice Spotlight

@ Transform Your Business

‘ with Unified Comm

March 10, 2011
Som & 12pm US EST
(2pm & Spm UK time)

Featured Products and Services
Online Tools to help you Manage your
Business
ATAT DusinessDirect® PortiolioDid you know, that as a valued
Businoss customer, ATAT oflers the ATAT BusinessOroct®
Portiolo, which is ools.

that puts business customers in control of their ATAT wireine
and wireless peoducts and senicos, 247 The.

Reocomemend - Shars

ATAT creales new ways of connecting pecple, information and technology 1o

- for ndvduals
e workl. Folow ATAT 10 learn how together we can make our workd work
Letior

Mt Magee = Add Conneslions

AT&T has 85,613 followers

and

10 Products & Services

441 Recommendations

14 poople In your network

unications recommend AT&T

Executive, Linkedin Marketing
Solutions at Linkedin

Recommends ATAT

Ross Dinnaen Account
Exacutive, Masketing Sowscns
8 Uinkedin

Recommends BlacSerry®
Torch™ & ATAT Nce Ofice®
3 recommendations »

Mark Lipson Account
Exacutive, Markating Sobtons.
at Linkadin

Savings Program from ATAT »



Banners targeting company employees
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LinkedIn Post-IPO

5 reasons LinkedIn might be worth its valuation




Silicon Alley Insider /\/\/ Chart of the Day

Visits To Business Insider Referred By Linkedin
100,000 Source: Business Insider
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2 critical, symbiotic forces

o Value for Marketers Q Engagement from Users



Reason 1: Customer intelligence

Linkedin Polls

How often do you use professional
printing services for your business?
O Atleastonce aweek

3 ast once a month

vtimes per year

Share This Poll My Polls

B snare
(4

Kisnae

| ]
kedin

CLUAETHRL M

Linked (1.

Fedtx
We understand.

How often do you use professional printing sendces for your business?

Reason 1: Customer intelligence

(@ Value for Marketers

Hyper targeted
Deep analysis

Message targeting based on
response

0 Engagement from Users

Make my voice heard
See what peers think




Reason 2: Direct marketing

Linked JJ.

LinkedIn Partner Message from Microsoft BizSpark 48 Gobackto Home Page

Hi Steve, Get the g

I'm Jacob Mullins and | work on the new BizSpark program at IateSt
Microsoft®. As a developer, BizSpark is designed specifically to H
meet your needs and those of your company. Most importantly, MICI‘OSOft

it offers you the chance to use the latest software design, \
development, and production tools from Microsoft for up to three development & I :
years with no upfront costs. All you pay is U.S.$100 when you tools JACOBMULLINS,
exit the program. ! BIZSPARK

Enroll in BizSpark and you can equip your entire development q q .
team with licenses for Microsoft Visual Studio® Team System Microsoft BizSpark
2008 Team Suite and Foundation Server, as well as full access
to MSDN® Premium

Why did | receive this message?

What's more, the program connects you with a nationwide
community of Network Partners— investors, incubators, service
providers, and entrepreneurial associations—making it invaluable
for small businesses seeking financial backing or advice

Why wait? If you're thinking about setting up a software
business, BizSpark can help you put your ideas into action. If
you're already working with a company, it can give you the edge
over your competitors. As long as your business is under three
years old, privately owned, and generates less than U.S.$1

million in annual revenue, you're eligible to join Jacob Mullins

Partner Development Manager
Microsoft BizSpark Program
So visit the Web site or email me back, get involved, and spark

vanr dovalanmant intn lifa

Reason 2: Direct marketing

0 Value for Marketers 0 Engagement from Users

B2B granularity * Top-of-Inbox persistence




Reason 3: Corporate social presence

Linked S0 to Linkedin Ads »
Home Profle Contacts Groups Jobs Inbox Companies News More Companies ~
Companies > AT&T
Overview  Careers  Products & Services
& Welcome to AT&T Products and Services
L — ATA&T creates new ways of connecting people and to
Rethink Possible make more things more possible - for government, business, individuals and

the world. Follow AT&T to leam how together we can make our world work
better.

AT&T Product and Service Spotlight

Finally.

The amazing iPhone,
now available in white.

& iPhone 4

Featured Products and Services

AT&T Connect 100 recommendations
Powerful conferencing and collaboration tools to help grow your
business. Meet almost anywhere and anytime. Conduct
meetings from your PC, desk phone or smartphone, almost
anywhere, anytime! Meet, Sell, Train, Support just as you would

Reason 3: Corporate social presence

Add Connections

~ Grog Straface

AT&T has 99,242 followers

Share

10 Products & Services

331 Recommendations

8 people in your network
recommend AT&T

Justin Celko Social Media
Account Manager at Razorfish

Recommends Online Tools to
help you Manage your
Business »

Mark Lipson Account
Executive, Marketing Solutions
at Linkedin

N Recommends Employee
Savings Program from AT&T »

Ed Sweet Owner at Edward
Sweet & Associates

(@ Value for Marketers

+ Content marketing
* Engagement
» Advocacy

0 Engagement from Users

* Personal brand connection
e Information channel
* Share expertise




Reason 4: Social graph activation

@, . D GUESTS

Shop X
sptops Deskiops Servers & Printers & Fle cx Lotsie Phones &
Deals v v v v v v v Servicesv  Solusions v
. Veerkstation: Storage Ink Accessorie Devices

Windows®. Life without Walls™, Dell recommends Windows 7.

@ Followuson Linkedin ~ * El e
Shop for Small and Medium Business ~n T —
Shop now

control and cantrakzation over your “w
critical business information
First server solution
pe Shop now
Shop Now »
Caa Nall'e haet halidsy
—
o ¥
Explore Dell Business Products " & oty et
m'u Business,
Browse laptops Browse desktop PCs Browse electronics &

accessories

[ rRecommend | 25 [ recommend | 25

[ recommend | 25
N

Reason 4: Social graph activation

0 Value for Marketers 0 Engagement from Users

+ Content syndication * More of my online experience
+ Community » Easier participation
» Advocacy




Reason 5: Content curation

~ Greg Straface  Add Conmections

Linked [ oo im ase
Upcates + a8

Home Profle Contacts Groups Jobs Inbox Companies News More

UNKEDIN TODAY - JUNE 10 e

Searching The Sarah Palin Emails

More than 24,199 pages of amais from the first 21 months of Sarah
Paiin's torm as Governor of Alaska were released today afier an

-
=
———\—
The ( mstHavinga  Searching The SarahPalin  Twiter s the new Facebook  The First 1
Sox ariment Emaits Empoyees
MARKETING & ADVERTISING INDUSTRY SEE ALL » Publishing »
caimecee hengreiand Facenook Testing Reak-Time
How Southwest Airlines Is Survey: Facebook Is The Most Teppening Now” Feed o
Connecting With Customers Popular Marketing Site For o PUDRc Relstions »

Reason 5: Content curation

0 Value for Marketers 0 Engagement from Users

+ User-driven content * Daily news destination
syndication * Cues more sharing
» Useful, durable aggregation

Send Feedback




What we'd love to see from LinkedIn

> Lower the financial barriers to entry for marketers

> Better promote new offerings and functionality

> Be a slightly faster follower with new marketing opportunities




