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What Is Spam?

3.32 Chart: Consumers Reporting Emails That Aren'i Spam
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3.34 Chart: Why Click the Spam Button?
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Subject Lines

69% said they report as spam or junk based
on SUbjECt line (Email Sender and Provider Coalition, 2007)

35% of email users open messages because

of what's contained in the subject line
(Jupiter Research, 2007)




Deliverability

IPs that appeared on even one of the top 12
public blacklists had a delivered rate 25
points below those not listed (return Path, 2008)

IPs with an unknown user rate below 10%
had 67% of their email delivered, on
average, versus 44% for senders with rates
greater than 10% (Return Path, 2008)
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List Churn

17% of Americans create a new email
address every six months upiter Research, 2008)

30% of subscribers change email addresses
every year (Return Path, 2007)
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Design

If marketers optimized their email for image

blocking, ROl would increase 9+%
(Email Experience Council, 2008)

84% of people ages 18-34 use a preview
Pane€ (Jupiter Research, 2007)
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Email Commerce

Those who buy products marketed through
email spend 138% more than non-readers
of email (Forrester Research, 2008)

44% of email recipients made at least one
purchase in the past year based on a
promotional email pupiter Research, 2007)
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Other Messaging Systems

Subscribers below age 25 prefer SMS
to email (ExactTarget, 2008)

35% of business professionals check email
on their mobile device (exactTarget, 2008)

80% of social network members have
received unsolicited friend invites or other
o 1MesSsages (Harris Interactive, 2008)
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